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As a pivotal research field of politics, information communication of politics 
needs three basic elements to keep the political system in operation, which are the 
spread and reception of information as well as interaction with audience. The Internet 
has been evolving into an important tool for politic information dissemination owing 
to rapid social and economic development, which in consequence lead the Internet 
information communication into an increasingly research-worthy topic in politics 
communication field. The Internet Propaganda of politics based on politics theories is 
superior on lower cost, intensive interaction, targeted audience and free of time and 
space limitations. It is widely applied communication tool in election campaign, 
candidates promotion and daily media coverage. 
Political communication serves as the main part of political information 
Propaganda in Taiwan where the election system and culture are influenced 
profoundly by the Western societies. With ages past, the ways of social politic 
Propaganda in Taiwan has stepped from conventional print media spreading into a 
combination of all media stuffed with context, pictures and audio clips. Such an 
improvement fueled the researching work of Internet politics Propaganda. 
The thesis is based the concept of Internet politic communication and extracts the 
2012 Taiwan election Internet politic Propaganda results and the election developing 
trend by combing the history, status and influence of Taiwan Internet politic 
Propaganda along with the comparing between KMT and DPP's promotions over 
interaction , system, accordance between the promotion context and reality, targeting 
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的 新数据显示，截至 2012 年 03 月底，台湾有线宽频网络用户数已达到 531
万，较 2011 年第四季度增长 5 万名用户。而“经常上网人口”从 2006 年的 976



















                                                             












































                                                             
























































































































































青年选民的决心使得网络文宣在 2012 年选举中达到了一个新的阶段。 
随着台湾社会的发展，网络已经成为人们生活中获取信息的重要媒介。据台
湾资策会的研究报告显示，至 2011 年 12 月底止，台湾经常上网人数约为 1097
万人，占台湾人口的一半。①网络人口多以年轻人为主，因此网络文宣成为台湾
大选中一个重要的组成部分。来自台湾通讯传播委员会（NCC）统计，2012 年
底台湾地区固网宽带用户 645 万户，较 2011 年底增 16.9%，其中光纤网络因降
价且快速稳定，逐渐取代 ADSL，用户数达 263 万户，增 14.4%，成为固网宽带
上网主流，占比超四成；公众无线区域网络(PWLAN)受惠于政府积极推动无线
宽带网络城市等政策，提供民众免费上网帐号，使帐号数增长 16.1 倍，达 89 万
户。移动上网则随连网服务日益普及与移动装置日新月异，2012 年 12 月 3G 当






中心 2012 年 6 月发布的《2012 年台湾宽频网络使用状况调查》显示，截至 12




                                                             
①资料来源：台湾财团法人资讯工业策进会：《2011 年 12 月底止台湾上网人口》，参见：
http://www.find.org.tw/find/home.aspx?page=many&id=314。 
②转引自中国信息产业网：《台湾 2012 年光纤用户数达 263 万户占宽带接入 4 成以上》，2013 年 3 月 22 日，
参见：http://www.cnii.com.cn/broadband/2013-03/22/content_1115120.htm 
③首投族：台湾选举用词，是指首次拥有台湾地区选举权的选民，依台湾法律，必须是年满 20 岁的居民。 
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